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Abstract

This research studies the factors affecting intention to use location-based
service (LBS), drawing upon the three IS theories, namely Unified Theory of Acceptance
and Use of Technology (UTAUT), Diffusion of Innovation Theory ( DOI) and Privacy
Concern. Survey approach is adopted, and questionnaires are used as a data collection
tool.

The samples of this research are Location-based Mobile Application users,
living in Bangkok Metropolitan Area, including Bangkok, Nakhon Pathom, Nonthaburi,
Pathum Thani, Samut Prakan and Samut Sakhon.

The results show that factors that Social Influence and Personal
Innovativeness directly affect the Effort Expectancy, and Effort Expectancy, Social
Influence and Personal Innovativeness directly affect the Performance Expectancy.
Factors that directly affect the Intention to use LBS are Performance Expectancy, Effort
Expectancy, Social Influence and Personal Innovativeness. The results also show that
Personal Innovativeness is the most influential factor affecting Effort Expectancy,
Performance Expectancy and Intention to use LBS. It may well be that the location-
based service (LBS) is a relatively new technology and its adoption is still in its early
stages; therefore, the higher the personal innovativeness one has, the more likely it is
that he or she adopt a new technology faster than those who have less personal
innovativeness.

In practice, this research reveals various factors affecting an intention to use
LBS. Furthermore, it highlights two main barriers to an intention to use LBS; they are
concerns on security and privacy issues and a lack of perceived benefits. Therefore,
commercial users could attract more LBS users by promoting their offers via the LBS

services and highlighting additional benefits one will gain from using the services.
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