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Abstract

Social Media has increase its popularity within business areas. Also, Social
Network (SN) is a type of social media that connects users together to improve
communication amongst all stakeholders in business units. The objective of this study is
to investigate the determinants of social network critical success factors (CSF) in the
context of Education. The researcher conducted the case study based on the case of 3
educational programs at Thammasat Business School. The three programs are BBA,
MSMIS and MBA Programs. This study applied the theory of critical success factors of
the virtual community by J.M. Letmetster et al (2004) and 9 strategies for successful
community (2000). The data were collected through interviews from staff and
importance stakeholders who are in charge and responsible to maintain the three
programs’ Facebook page.

The results of this study shows that the most successful program is BBA
program which satisfied all 6 success factors; purpose factor, members’ factor, contents
factor, activities factor, reliability factor and product factor. However, this research
focuses only success factors in using social network of each program in Thammasat
Business School. Future research thus can extend to study user’s satisfaction or

experiment research for communities of practices from these online communities.
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