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Abstract

The rapid advancement of mobile technologies has led the Mobile Commerce
affect to our daily life even more which include introduce new interest and useful
services especially Mobile Payment service. This technology has been developed so
that customers can make payment via their mobile phone device everywhere they are
and this technology are expecting to be continuely develop. Therefore, the objective of
this research is to study the factors that affect the acceptance for Mobile Payment.
Those factors are perceived usefulness, perceived ease of use, compatibility, trust, use
situation and mobility. The research is conducted in terms of quantitative research and
209 questionnaires were collected.

From this research, it is found that compatibility, use situation and trust are
factors that results most in customer’'s interest in Mobile Payment service. Moreover,
features of mobility of mobile technologies enable the service that can be use in any
situation, such as in an inconvenient area, other payment method not available and
unexpected situation etc. The results of this research will be benefit to the service

operator which they can understand their target customer’'s demand even more.
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