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ABSTRACT

This research is to study the factors that influence the payment for goods and
service through the mobile phone in Bangkok area, to study the market trend of mobile
payment, the evolution of payment and the information technology which can help to
develop payment system, and to study the way to improve mobile payment service to

meet customer’s requirement.

The findings show that the payment method has been developing from the very
simple way such as cash, cheque and credit card. These days e-payment or Electronic
Payment is yet emerged for instance e-money, e-cash, electronic cheque. There are few
mobile payment providers in Thailand and some of them are Financial Institute and
some are non- Financial Institute. These service providers focus on providing payment
service via the mobile phone and also aim to reduce the cost of the operation. The
service providers look for the opportunity to compete in the market based on the
readiness of technology and the increase in mobile phone users. The services which are
offered on mobile phone are the payment for goods and service and the money transfer.
Those services can be done at any time and any places whenever the mobile phone
users are convenient. Currently there are two channels of payment, one will be done by
Interactive Voice Response that connects through the internet on mobile phone using
WAP or GPRS or EDGE or 3G. And another will be done via application on mobile

phone. The users can choose the channel that will suit their mobile phone competency.

The factors which strongly influence mobile payment users are perceiving
transaction value, mobile self-efficacy, ease of use, near-term usefulness, and long-term
usefulness. For the factors which moderately influence mobile payment users are
system capability, wireless payment trust, and law and regulation support. In term of
attitude, the users have a positive attitude toward mobile payment service and trend to
continue using mobile payment in the future, since they realized that it is very useful and

valuable to them and others.
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