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ABSTRACT

The objective of this study is to examine the factors influencing the
decision to repurchase online personal trainer. This research is quantitative research
that applied to Theory of Reasoned Action, Technology Acceptance Model, Trust,
Recommendation Consciousness and Repurchase as a basis for developing research
methodology. The study was collected from 149 Thai participants, who has experience
with online personal trainer via Facebook. Data was gathered by online questionnaires
and computed with statistical software to determine the direct and indirect effect
relationships.

According to the results, we found that factors - Perceived Usefulness,
Trust, Recommendation Consciousness, Attitude Towards Using, Subjective Norm - are
directly affect to Behavioural Intention to Use and also indirectly affects to Repurchase.
In addition, Perceived Usefulness - is indirectly affect to Attitude Towards Using.

This research only focuses on online personal trainer via Facebook but
there are also other channels for online personal trainer such as website or application.
Most of the people who answer this survey were women with age 26-30, Bachelor’ s

degree and income around 30-4 0k per month. Moreover, researcher did survey by
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webpages in Facebook, which mostly has admin and followers as women, so the
samples may not explain factors influencing the decision to repurchase online personal
trainer for all population. Future research may extend this study by adding Attitude
Towards Using and Recommendation Consciousness factors.

Online personal trainers will benefit from the results of this research. The
trainers should pay attention to factors influencing the decision to repurchase the

training.
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