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ABSTRACT

Nowadays the growth of online business and the change of consumer
behaviors cause a lot of selling on social media. For fashion clothes and accessories,
advertising photography is the main factor to persuade customer to buy those
products. So the aims of this research is to study the features of fashion advertising
photography that make customers or consumers have a positive attitude. This research
framework is developed from a presentation of advertisement on magazines and the
composition of photography containing with viewpoint, depth of field, color of the
backeround and light. For the process of this research, collecting of woman's fashion
bag advertising photographs on the Instagram accounts which are more than 40,000
followers during 2 weeks is used as the representative of advertising photographs to
analyse and classify, to create a questionnaire used as survey tool. The study was
collected from 404 female participants, who had purchased fashion producton online
media. Data was gathered by online questionnaires and the ratings have been ranked.

Analyze the top 5 highest rated photographs and analyze the top 5 highest rated
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photographs classified by age and income according to the research framework. Also,
let experts analyze the additional features.

Accordingto the results, the features of advertising photography that make
customers or consumers had a positive attitude are the photographs showing the
product demonstration or use the product with Eye-level view, Deep Depth of field,
muddy color and soft tone background and and and high-key lighting. Results of the
study are little different, accordingto age and income.

The benefit of this research introduces who want to sell fashion products
on Instagram can apply this research to be a guideline for photography to reach the
target group.

However, the expert comment that there are other factors which are
beyond the framework of this research that affect to the mood of photo such as
appearance, pose or dressing of presenter, so these factors should be studied for future

research.
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