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ABSTRACT

This research aims to study the factors that affecting the intention to use
Personal Assistant Smartphone Applications including comparison of perceived ease
of use, perceived usefulness, perceived enjoyment, and task-technology fit. As
known as an experimental research by using questionnaire as the data gathering
instrument with sample group who has used I0S and Android. This sample group
consisted of 160 users. As Factor analysis and Cronbach’s Alpha are implemented to
measure the validity of the instrument and the reliability. Also the independent
samples t-test and multiple regression are used to test the hypothesis investigation.

In recent research and studies found that perceived ease of use,
perceived usefulness, perceived enjoyment, and task-technology fit are the factors
that affecting the intention to use Personal Assistant Smartphone Applications.
Perceived usefulness is the most effective factor in the intention to use Personal
Assistant Smartphone Applications, and secondly are task-technology fit, perceived
enjoyment and perceived ease of use. In addition, the research of users of Siri and
Google Assistant found that perceived ease of use, perceived of enjoyment, and task-
technology fit are unlike while perceived of usefulness is similar. While perceived

ease of use, perceived enjoyment, and task-technology fit of the Siri’s users are more
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effective than the Google Assistant’s users. The research of outgoing call and open
application users by using personal assistant smartphone application found that
perceived ease of use, perceived of usefulness, perceived enjoyment, and task-
technology fit are similar. This research summary can be used as the guideline to
comprehend the key factors that affecting the intention of Personal Assistant
Smartphone use. These will support the application development with the voice

command features to satisfy customers’ needs and most effective.
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