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ABSTRACT

The purpose of this research was to investigate factors influencing the
continuance intention to use social network sites on a case study of Pantip.com. This
research is quantitative research that applied to Information Systems Continuance
Model, Electronic-Service Quality and The Uses and Gratification Theory. The study
was collected from 950 Thai participants who was an experienced users on Pantip.com.
Data was gathered by online questionnaires and computed with statistical software to
determine the effect of relationships.

According to the results, we found that factors — perceived information
usefulness (PUI), knowledge quality (KQ), information availability (IA), hedonic value
(HV) are directly affect to relationship quality (RQ). While the factors include perceived
information usefulness (PUI), hedonic value (HV) and relationship quality (RQ) are
directly affect to the continuance usage Intention (CUI). Then, administrator should

focus on all these factors to support the continued intention to use of Pantip users.
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However, the respondents in this research that most of them are regular
users. This research may not be applicable to non-active users who does not access
the site directly through the main website. The ideas and motivations that influence
the continuance usage Intention behavior may be different.

The benefit of this research introduces who involved or administrator of
social network sites can be applied the results of these six factors to the

implementation of business strategies.
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