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ABSTRACT

Factors affecting consumer intention to use mobile banking and mobile
payment systems in Thailand were studied comparatively. Technology adoption
theory was used to understand customer acceptance. A literature review identified
perception of ease of use and usefulness, as well as service provider trust and
frequency of use, as relevant factors. Quantitative survey research gathered data by
online questionnaire. 200 samples, all living in the Bangkok Metropolitan Area, had
used financial services with mobile banking and mobile payment. Factor analysis
calculated questionnaire validity, with reliability measured by Cronbach's alpha.
Multiple regression was used for research hypothesis investigation.

Results were that most influential was direct influence of perception of
usefulness and service provider trust, followed by ease of use. For mobile banking,
perceived usefulness of mobile banking, perceived ease of use mobile payment,
mobile banking service provider trust, perceived usefulness of mobile payment and
perceived ease of use mobile banking were more influential, in decreasing order of
importance. For mobile payment, perceived usefulness of mobile payment, mobile

payment service provider trust, perceived ease of use mobile payment, perceived ease
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of use mobile banking and perceived usefulness of mobile banking were most
significant, in decreasing order of importance. And results also show that the factors
influencing the service intention of each service provider do not negatively affect the

intention to use the service between the service provider.

Keywords: Mobile Banking, Mobile Payment, Intention to Use
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