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ABSTRACT

The purpose of this research is to study the factors influencing Behavior
of Threat Avoidance on Wearable Technology which include factors Perceived
Susceptibility, Perceived Severity, Perceived Threat, Perceived Effectiveness,
Perceived Costs, Self-Efficacy, Perceived Avoidability, Avoidance Motivation,
Revelation of Privacy Policy, Concern for Information Privacy and Avoidance Behavior.
The data was collected from 173 participants who have experience in using Wearable
Technology. The researcher collects information by using questionnaire via paper and
online media and compute with statistical software to determine the relationships of
factors from above model.

According to the results, this research found that Perceived Susceptibility,
Perceived Severity and Concern for Information Privacy directly affect Perceived
Threat and indirectly affect Avoidance Motivation. This research also found that
Perceived Effectiveness, Perceived Costs and Self-Efficacy directly affect Perceived
Avoidability and indirectly affect Avoidance Motivation. Moreover, this research found
that Perceived Threat and Perceived Avoidability directly affect Avoidance Motivation
and indirectly affect Avoidance Behavior. Also if participants are motivated to

avoiding threat this motivation will directly affects their Avoidance Behavior as well.
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However, the results show that Revelation of Privacy Policy does not affect to
Concern for Information Privacy. The reason could be that participants may not pay
attention or do not understand the privacy policy well enough. So they did not
concern even the privacy policy are relevant or not.

Wearable Technology provider can use these results to adapt and
develop a safeguarding measure to motivate user to avoid threat. Also user and
people around them can focus on how to convince each other to perceived benefit
on threat avoidance and taking safeguarding measure to protect their personal

information.
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Avoidance Behavior
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