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ABSTRACT

Currently Facebook is one of the most popular applications. Facebook is
an online social network with huge users. In Thailand, it is 8™ rank of most active users
in the world, with 46,000,000 active Facebook users. People always track the posting,
advertising including viewing the pages or Live on smartphone by the Facebook app.
That is another factor in making the live stream very popular.

This research aims to study the factor that involve the adoption of
Facebook Live as an online channel to advertise consumer products. The factor is
Performance Expectancy, Effort Expectancy, Social Influence, Perceived playfulness,
Facilitating Conditions, Habit, Attitude toward Advertisement Facebook Live and
Intention to Use Facebook Live to purchase the product. By using the online
questionnaire for data collection to gather the sample of people who watched
Facebook live 153 people.

The results show that performance expectancy, effort expectancy, social
Influence, perceived playfulness, facilitating conditions, habit factor effect to attitude
toward advertisement Facebook Live and attitude toward advertisement Facebook
Live also significant affects to Intention to Use Facebook Live in making a meaningful

purchase decision.
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So those who interested in Facebook Live for advertising products to
making a purchasing of consumers, all factors in this study should be taken to make
decisions and focus on the issue of perception fun that still have more content and
useful information. In terms of facilitating conditions should provide the convenience

to access Facebook live application in computer, smartphone and the internet as well.

Keywords: Facebook live, Facebook, Advertising channels, Intention to use Facebook

live
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