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ABSTRACT

The objective of this research is to study factors influencing acceptance
of utilization of financial innovative services which support investments and asset
managements of individual investors who invest in Thailand’s stock market. The
study was conducted based on four theoretical frameworks, Technology Readiness
Index, Diffusion of Innovation Theory, Theory of Planned Behavior, and
Conceptualization of Perceived Value. Data collection was obtained from 198
respondents who completed electronic and paper-based questionnaires. The
collected information was analyzed by using Hierarchical regression.

The results revealed that positive perception towards technology,
willingness to use the technology, technical compatibility, technical advantages,
subjective norms, perception of quality, perception of risk, and perception of price
have positive influence on the willingness to utilize the financial innovative services.
However, willingness to use such innovative services discontent and usage insecurity
and do not affect technical complexity or ease of use

The benefits of this research are that related organization to innovative

technology would understand the investors’ intention to use the financial innovation
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services depend on delivery process of such innovation from developers to users. If
developers are able to clearly communicate key features of the financial innovative
services and make it easily to understand such as elaborating on the effective of
usage that can enhance opportunities and increase revenues then the readiness to
use will occur and the adoption of such innovation will be increased. Moreover, the
image of financial innovation, influence from people that investors trust and value of
innovation are factors that effect on intention to use the financial innovation
services. This research results are beneficial to innovative technology developers,
securities companies, financial institutions and FinTech. They can use information to
identify the communication’s pattern for catching intention to use and demonstrate

financial innovative functions that appropriately reflect the needs of investors.

Keywords: Technology Readiness Index, Diffusion of Innovation Theory, Financial
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