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ABSTRACT

The purpose of this research is to examine the factors that affect the use
of Prompt Pay financial system. The quantitative research method has been use to
analyze various factors such as the concept of technology readiness, confidence in
government agencies, social influences, media influences, privacy concerns, and the
perceived risk. The data has been collected by both online and offline
questionnaires. There were samples of 221 respondents consisting of people who
have been using the system and those who are intended to use the service or
potentially interested to try it in the future. The statistical program was used to
evaluate the correlations between the factors.

The results revealed that all the above-mentioned factors have
significant effects on the intention to use Prompt Pay services. Therefore, if users had
experienced in technology readiness, confidence in government agencies, the
perceived risk, social influences, and media influences, they would trust and use
Prompt Pay services.

However, the results of this research cannot be applied to all population
groups since 99.4% of the respondents were from the working age group. Future
research is needed to examine the other age groups especially senior age group. The

senior population in Thailand has been the fastest growing age group in the country.
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In the next 30 years, the population of seniors is expected to increase by 25%. This
group will have higher tendency to use the Prompt Pay services. It is essential to
study influential factors that affect on the demand for services among the seniors.
The outcome of this research can be beneficial for Prompt Pay service
providers and agencies to improve, develop, and promote usage of the Prompt Pay
financial system. Therefore, providers have to offer the service that will increase the
quality of life. The trustworthy system that contains positive reputation, quality, and
standard will increase the number of users. This concluded privacy concerns among
users about personal information. Providers need to ensure that they will never
release users’ data for benefits without permission. It is also important to publish the
information through various media platforms such as online media or other channels
in order to increase the demand for Prompt Pay service usage as an alternative

choice for financial transaction.
Keywords: Technology Readiness, Trust in Technology, Perceived Organizational

Trust Worthiness, Privacy Concerns, Trust on e-Government, Perceived

Risk, Social influence, Media influence, Intention to use

Ref. code: 25595802037308Z0Q



