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ABSTRACT

This research is Quantitative Survey Research to study factors affecting
the adoption of electronic toll collection system and study factor groups from
Marketing Mix Theory, Diffusion of Innovation Theory, Perceived Risk and Trust to be
frame work of this research. This research collection information from electronic
questionnaire from a sample group of 153 Expressway Authority of Thailand
customers who have never used electronic toll collection system. The research
analyze information by using SPSS program with descriptive statistics and assumption
test by analyze multiple regression and indirect effect.

The research results indicated that factor groups from Marketing Mix
Theory, Diffusion of Innovation Theory, Perceived Risk and Trust direct affect to
acceptance of electronic toll collection system. Especially, Trust is significant indirect
affect. So this research can identify customer needs that can be used to develop
strategic planning to expand customer base to increase the number of customers

and also can be applied to improve service for customer.
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