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ABSTRACT

Although retail mobile application (app) development in Thailand is
growing, consumer mistrust of app usability, security, and privacy remain. Quantitative
research was used to study factors affecting continuance intention about M-Commerce
app use in Thailand. An expectation-confirmation model was developed by enterprise
content management (ECM). It was further expanded through app usability, consumer
trust, and perceived security and privacy. Data was gathered by online survey. Samples
were 310 consumers living and working in the Bangkok Metropolitan Area (BMA) who
had purchased products using the M-Commerce app.

Results were that influential factors included perceived usefulness, intrinsic
as well as extrinsic, the former having more effect. This was followed by application
usability, involving user interface graphics and input Other influential factors were
perceived security and privacy, trust, and satisfaction. These findings may be useful in
helping app developers and entrepreneurs to satisfy consumer needs and goals while

engaging in e-commerce.
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