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ABSTRACT

At present, knowledge management has become the significant influential
impact impelling organizations to successful accomplishment. It has a major impact
on efficacy for sustainable business operations. There are a number of organizations
that affected by this issue as employees who have beneficial impact to a success of
the organization quitted and their knowledge and capability have gone away with
them. As a matter of fact that the organization could not merely transfer knowledge,
which belongs to employees, to its own, this could make the organization lose its
advantage to the success. Most of researches mentioned the general factors leading
to successful knowledge management and achievable procedures of knowledge
collection. However, there is insufficient insight information about the factors that
influence the specific activities of knowledge acquisition to create new knowledge into
Knowledge Management System of the organization.

The purpose of this research is to study about influential factors on initiative
motivation to create organization knowledge management system. The study uses an

online survey to collect the information from a total of 138 questionnaires among
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representative employees who work in the organization that currently has procedures
about knowledge management system. The study results showed that the factors
which influence motivation to create new knowledge into Knowledge Management
System of the organization consist of organizational factor and individual factor.
According to those two factors, they influence other factors including KMS usage and
intention to share knowledge. These two factors influence motivation to create new
knowledge into Knowledge Management System of the organization significantly. In
contrast, the technological factor does not have an influence on KMS usage and
intention to share knowledge factors. Thus it does not influence the motivation to

create new knowledge into Knowledge Management System.
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