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ABSTRACT

The objective of this study is to examine influence of presentation of
anti-smoking social media on intention to quit smoking with respect to attitude
towards smoking, subject norm, and perceived behavioral control on smoking factors.
In addition, the study is also examined whether the theory of planned behavior is
able to be applied with change in smoking behavior. The experimental and survey
research were designed to gather the data to test the hypotheses. The experimental
design consists of multimedia type with three levels and human caring type with
three levels. The three levels of multimedia type are text only, text with picture and
video, while the three levels of human caring type are caring on environment, other
(or subjective norm) and one’s own.

Samples were young smokers living in Bangkok. Data was collected from
90 undergraduate and graduate students in Bangkok aged between 18 - 25 years. All
samples owned a smart phone or tablet with an IOS or Android Operating System,
with Application Line. Participants were divided into three groups. Group 1 exposed
with three level of multimedia type for human caring on environment. Group 2 and
group 3 exposed with three level of multimedia type for caring other and one’s own

respectively. All participants answered pre and post questionnaires on attitude



(@)

towards smoking, subject norm, perceived behavioral control on smoking factors. At
the end of the experiment, all participants also answered questionnaire on intention
to smoke, motivation, and behavior to smoke factors.

The analysis of research results is divided into two parts, experimental
and survey research. For experimental research, the statistical methods employed
are paired-sample t-test and multivariate analysis of variance to determine difference
in multimedia used. For survey research, the statistical method employed is
structural equation model (SEM). The experimental research has found that the
samples have unfavorable attitude towards smoking factor after they have seen the
anti-smoking multimedia of text only, text with picture and video for the three levels
of human caring type. The samples are indifferent to anti-smoking on subjective
norm factor after they have seen the three levels of anti-smoking multimedia for
three levels of human caring type. Besides, the samples have greater perceived
behavioral control factor on smoking of three levels of multimedia type for only two
levels of human caring type (caring on environment and other) except impact of anti-
smoking multimedia in form of text on caring one’ s own. However, the survey
research has found that perceived behavioral control factor indirectly influences on
behavior to reduce smoking factor via intention to reduce smoking factor. Meanwhile,
motivation to reduce smoking factor directly affects behavior to reduce smoking

factor.

Keywords: Presentation format social media, Attitude towards smoking, Social norms
towards smoking, Perceived behavioral towards smoking, Smoking

behavior, Anti-smoking campaign, Intention, Motivation, Application line



