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ABSTRACT

Nowadays, innovation and technology’s interested persons and the users
of mobile computer, portable and wearable device and online shopping is trusted and
numbers of them increased more than the past days versus the rise of sports business,
and sports industry in the world of sports is self-explanatory and on focus form
business and sports fans through sport & entertainment, sport marketing and sport
trend. Sports will drive the opportunity for new market and business in Thailand and
a key factor that motivate the professional sports athletes, team sports and sports
club to achieve their goals and to be success in their business is powering by the sport-
analytic tools. So the researcher like to learn knowledge of analytic, theories and
literatures for empirical about barriers and drivers of adoption of sport-analytic tools
in the scope of software application, wearable and sport technology.

The research is quantitative research as a survey. Questionnaire and online
questionnaire is used for information gathering with the group of samples of sport
athletes both individual and team sports including amateur and professional level in
the area of Bangkok and perimeter. This sample groups consisted of 208 users.

The results of population in this study, almost is male with aged between

10 to 19 years old, studying in secondary school and bachelor degree grade, in
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individual type, indoor volleyball sport, with sport experience between 5 - 10 years,
innovation and technology interested person and they are interesting in the wearable
technology device with 5 core features and functions for the total of all functions is
361 items and in software application on mobile computer and portable device with
4 core features and functions for total of all functions is 356 items and those features
and functions is the usage of sport-analytic tools supported. The samples suggest their
barriers and problem that is the price of tools is expensive, the income and budget is
limited, lack of knowledge about sport-analytic tools, difficult of use, wearable is
problem and not fit with their sport activities.

The results of statistic analysis on this study of barriers and drives of
adoption of sport-analytic tools is founded that the users will have behavior intension
to use sport-analytic tools depended on direct influencing or the drivers in the factor
of risk barrier, perceived usefulness, attitude toward using, subjective norm and
perceived behavioral controlled. In additional, the factors of usage barrier, value
barrier, traditional barrier, image barrier, perceived cost barrier and perceived ease of

use have no positive affect behavior intension to use sport-analytic tools.
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