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USING DEMATEL METHOD TO IDENTIFY THE KEY FACTORS OF SERVICE
QUALITY IN GOVERNMENT SOFTWARE AS A SERVICE ON CLOUD
COMPUTING PROVIDE GOVERNMENT SECTORS IN THAILAND : A CASE
STUDY OF SARABAN AS A SERVICE
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FACTORS THAT AFFECT INTENTION TO PURCHASE OF CUSTOMER
AND THE ROLE OF TRUST AS A MODERATOR IN E-MARKETPLACE
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A Study of Agriculturist’s Technology Readiness effecting to
Behavioral Intention to Communicate by Social Media: Focusing on

Line application
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EFFECT OF SOCIAL PRESENCE ON INTENTION TO PURCHASE
IN SOCIAL NETWORK ENVIRONMENT
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The Influence of transformational leadership toward user

satisfactions of transition system
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